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Abstract

Entrepreneurship literature engages with questions of culture, discourse, narratives, and
identity (Hjorth & Steyart, 2004). Production in contemporary times is not limited to
economic production, but extends to the social production of communication, relationships,
and forms of life (Hardt & Negri, 2004). Today, lifestyle, political objectives, and social
causes can drive business creation, and entrepreneurship is an opportunity to break free from
dominant organizational forms. Studies investigating the symbolic connotations of
entrepreneurial ventures can shed light on the tropes, discourses, and fantasies that inform the

process of entrepreneurship.

One of the symbolic fantasies associated with entrepreneurship is that every individual can
become an entrepreneur and thereby have a chance to break class barriers and to receive
unimaginable rewards (Jones & Murtola, 2012). The aspirations are to set up your own
business, create a better life, do something more fulfilling and creative, or access greater
freedom (Graeber, 2018). Contemporary discourses about entrepreneurs suggest that
intangible assets, the platform economy, and alternative forms of currency have enabled
individuals to become entrepreneurs while remaining true to their personal and ethical
aspirations. Entrepreneurs are seen as continuously challenging and refining conventional
practices (Strandvad, Davis, & Dunn, 2022). They are seen as heroic figures who bring
innovations into being ex nihilo (Williams & Nadin, 2012) and create cultural symbols.
Social, cultural, and symbolic capital play an essential role in the advancement of

entrepreneurial ventures (Whitson, Simon, & Parker, 2021).

Organization theorists argue that the economist’s view of the world is under-socialized,
implying that it excludes the impact of social relations, such as trust and support networks

built by the entrepreneur (Granovetter, 1985). Also, an early study in entrepreneurship



suggests that entrepreneurs tend to have transactional relationships with their stakeholders
(Collins & Moore, 1970). The entrepreneur accumulates much social capital in the early

years of his venture through these social interactions (Aldrich & Fiol, 1994).

Drawing on the theories of Jean Baudrillard, a French sociologist, | explore the social impact
of consumption processes and their implications for entrepreneurship. The critical aspects of
entrepreneurship are discernible in a socio-symbolic world where meanings are hidden under
desire and consumption (Baudrillard, 1970). By drawing on concepts of subject-object
duality, hyperreality, simulation, mimesis, and symbolic exchange, | want to explore the
intersection of entrepreneurship and Jean Baudrillard’s work on these themes. By referring to
Baudrillard's work on The System of Objects (1968), The Consumer Society (1970),
Simulations (1983), Symbolic Exchange and Death (1976), among other seminal works, I

will explore the significance of his theories for understanding entrepreneurship.

Using a qualitative research paradigm, the study was conducted by interviewing forty Indian
middle-class Indian entrepreneurs. | used a Critical Narrative Inquiry frame (Connelly &
Clandinin, 2012) to explore entrepreneurs' narrative work in a hyperreal world (Baudrillard,
1981). Baudrillard’s work on the meanings of objects and his theory of consumption culture
provide a critical lens through which to examine entrepreneurial consumption patterns and
the performative decision-making of entrepreneurs. It allows us to examine the cause and

effect of entrepreneurial thoughts and behaviour in today’s world.

Drawing on Baudrillard's work, 1 explore how entrepreneurs are curated as figures of
autonomy and creativity in a simulated world grounded in signs and symbols such as
technology, media, and branding. Similarly, his work on The Consumer Society allows me to
critique modern society, which is coaxed into using products based on their personalities,

images, and social standing, with little utility. In a hyperreal world (Simulacra and



Simulation), the entrepreneur is also an agent of a consumption culture that promotes hustle
and customization. Using Baudrillard's theory of mimesis, | contend that entrepreneurs are
constantly trying to mimic the dominant narrative of how entrepreneurs are supposed to

behave (Simulacra), which is not authentic but a copy without an origin.

Entrepreneurs are constantly challenged to tell stories of struggle, ambition, and hustle
without losing their authenticity. Every entrepreneur is expected to amplify networks of
digital capitalism propagated by social media platforms, advertising, branding, and
consumption. Reality television shows like Shark Tank promote the idea of being a hyper-
vigilant, agile individual who gains the audience’s legitimacy and creates an authentic
connection with them. Digital capitalism promotes the trope that greater visibility leads to
better sales and bigger profits, luring more entrepreneurs to curate stories of mass

consumption.

Drawing on Baudrillard, I contend that romanticized imaginings of entrepreneurship mask
several aspects of the entrepreneurship process. Entrepreneurial narratives that share stories
of grief, loss, gender barriers, and inequality have received attention in the critical
entrepreneurship literature. More attention could be paid to the sites that engender
entrepreneurial desires, and to the tropes entrepreneurs use to articulate their lives and work
in ways compatible with reason and coherence. It is difficult for entrepreneurs to express
their feelings of insufficiency, constant self-doubt, forced hustle, and the promotion of a
founder's personality that resonates with the product. The experiences of entrepreneurship
that turn towards consumption culture and simulation require greater scholarly attention,

which | address in this dissertation.
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